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10th February 2009

BRA PRESS RELEASE
Refrigeration, in its many forms, is essential to the reliable functioning of a modern economy.  Data banks require close temperature control, high-rise office blocks packed with people and computers require cooling, and our entire food chain is dependent upon it from farm to display cabinet.  Yet its value is often hidden.

The success of this hidden giant is clear from the lack of public criticism or customer dissatisfaction.  So why is it a target for politicians, their agents or “green propaganda”?

A limited and less than impartial survey by the grandly titled “Environmental Investigation Agency” was the most recent example of bias and incorrect evaluation of the situation, aimed deliberately if unfairly at the supermarket industry.

The wording and presentation of what is erroneously called a report was reminiscent of the worst of sensational tabloid journalism.  It failed to recognise, and therefore acknowledge, the huge achievements in energy efficiency – both by the refrigeration equipment suppliers and the supermarkets themselves.  Instead it focused on the potential global warming impact of HFC refrigerants should they be released to atmosphere, rather than the real benefits of using these safe and efficient gases to save carbon emissions in professionally designed and installed systems.
It is always easy to play a cheap shot, by scaremongering with alarmist headlines.  Those dedicated practitioners who provide the essential refrigeration infrastructure for our country are more inclined to continue their excellent work on our behalf rather that engage in biased publicity stunts.  Let us hope they maintain that professional approach, rather than adopting the flimsy ethics of their critics.

